DOLLAR'S DIGITAL PERFORMANCE - SUMMER CAMPAIGN (APR - JUN 2018)

DOLLAR RESS

Dear Readers,

"OVER 30 LAKHS PEOPLE GOT ENGAGED WITH OUR CAMPAIGN"
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The colourful trench coats are a must-have this season. Avoid wearing Your
whites during monsoon as it ends o gt sained sl Instead, wear dark Sincerely
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feat, socks and shoes in rain lead 1o skin related problems, 50 make sure

they are dry and neat at al times. Aiso use a foot cream 10 feave your skin
i i you - So apply DOLLAR MISSY ROPES IN CHITRANGADA SINGH AS BRAND AMBASSADOR

2. good moisturizer that helps keep the skin soft and smooth. Use a light

L\ foundation, a waterproo kajal or eyeliner.

Go stylish as ever, even during rains!

Chairman

Dollar Industries Ltd, which has forayed into fashionable female wear such as

leggin  signed mode!
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DOLLAR BIGBOSS TELEVISION COMMERCIAL

BSE Listing Fit Hai Boss.

Mr Akshay
The

o y
their physical appearance.

e comein
‘Gemand the place femain open after Closing hour and is refused by Akshay. And on
physical confictis revealed 1o be wearing a Dollar BigBoss Vest. The ad closes with

the * followed by an
‘agreeing vioman reitrating the fact by saying “Fithal boss™

TVC has been

‘The motive of the advertisement was to connect the brand and is product with the masses, and create awareness and brand recall
i ing 14+ millon
viewership on Oollar has

Truly Fit Hai Boss!
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