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DID YOU KNOW ?

* Varanasi is the oldest, continuously inhabited city in the world today. NTOCTO | LastlIssue Solution
¢ India has more mosques (300,000 mosques) than any other nation in the world. HRADET KOLKATA
 Takshila is said to be the first ever university in the world; it started around 700BC. I B RAJASTHAN
IFBAR
¢ India has the largest English speaking population in the world. EEEEECD DELHI
o i ! i i i ACIMHNE
Today, India has the world's largest school in terms of students, the City Montessori SRERARE HYDERABAD
School in Lucknow which has more than 45 thousand students!
TILEASC PUNJAB
(ITTTTT]

* Buttons were invented in India. Yes, your shirt's buttons.

JOKES
HIDDEN WORDS © The doctor to the patient: 'You are

N very sick’
The patient to the doctor: 'Can | get
a second opinion?
The doctor again: 'Yes, you are very
ugly too.

© Boss: Where were you born?
Sardar: India ..
Boss: which part?

Sardar: What 'which part'? Whole
body was born in India.

©® Santa: U cheated me.
Shopkeeper: No, | sold a good
radio to u.
Santa: Radio label shows Made in
Japan but radio says this is 'All
India Radio! '
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Find the following words

FORCE, CLUB, SOCKS, JEANS

GUESSWHO

Last edition answer : Sunil Narine
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FEEDBACK

Dollar Industries Ltd.
(AN 1SO 9001:2008 CERTIFIED ORGANISATION)

Om Tower | 15th Floor | 32 J. L. Nehru Road | Kolkata - 700 071 | India
Phone: 2288 4064-66 | Fax: (033)2288 4063 | Email: bhawani@dollarinternational.com | www.dollarinternational.com

Registered Office Om Tower, 15th Floor, 32 J.L. Nehru Road, Kolkata - 700071 | Manufacturing Facilities Tirupur, Delhi, Ludhiana, Kolkata

Branches Tirupur | Delhi | Jaipur | Patna | Bhagalpur | Ranchi | Indore | Guwahati | Cuttack | Rudrapur | Vadodara | Mumbai | Nagpur | Bangalore
| Hyderabad | Agra | Varanasi | Kanpur | Ludhiana | Rohtak | Raipur
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Dear Colleagues,
The rains are here!!

A season where each
one of you will relish
your favourite Pakodas,
Samosas, Fries, Momos
or Bhutta along with a
cup of Masala Chai. Indeed a relief after the
hot and sultry summer days. So, enjoy
monsoon, as long as it lasts.

It has been a satisfying year for us at Dollar
Industries with the brand making inroads in
newer territories and also consolidating its
position in the existing hosiery markets in India
and abroad. We have even achieved a sales
target of up to 88% across India with our
turnover touching the ¥ 730 crore mark.

We did considerably good business in the first
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| Chairman's Note |

quarter of the current fiscal buoyed by the
successful launch of Dollar Gym Vest and
Dollar Missy Leggings. We have introduced
attractive retailer and consumer schemes to
bolster our overall sales according to their
expectations from the brand.The second
quarter awaits the launch of Force NXT, a
premium range of men’s inner wear with
stylish patterns and motifs.

Dollar enjoys a sharp growth in e-commerce
platform with its indelible participation in the
digital platform along side. Our latest digital
campaign called

“Dollar GymKaKing” has been able to capture
the imagination of Indian youths at large.
Launched in April, 2015 the campaign sets a
new milestone in the history of Indian digital
movement with over 35 per cent engagements
across all verticals.

GYM KA KING 2015

presenting
{ STEP ONE

Bigboss i and Twitter with the has
'EP TWO

i Upload the photo of yourself

“GymKaKing” Contest is an extension of
Dollar's new summer launch Bigboss Gym
Vest with a purpose to connect with the fitness
conscious, selfie addict generation. We have
also come up with interesting videos in
Youtube entitled "Swasth Bharat Abhiyan" to
support the campaign.

We hereby look forward to the continued
commitment of each member of the Dollar
family towards achieving our vision of creating
a global brand.

Warm regards,

7 mmies

Dindayal Gupta

boss

GYM VEST

instagram, Facebook

¢ the picture with friends and family to

naximum likes

i www.facebook.com/dollarinternational

Since the beginning of digital movement, Dollar has been a pioneer in the digital domain. Starting with
“Step Se Step Mila” a unique endeavour to connect to our audience through digital media, to “India
ka Bigboss 2014”; Dollar has positioned itself as an industry leader in the digital realm. This year too,
with the campaign “GymKaKing 2015” Dollar has achieved high levels of audience engagement.

Today people use social media not just to communicate with friends and relatives but also to get
introduced to and interact with various brands and companies. As social media profiles and content
can be seen and shared from anywhere in the planet, it offers businesses significant opportunities to
increase brand awareness and engagement.
Dollar Industries Ltd brought the innovative digital campaign, “GymKakKing”, as an extension of Dollar
Bigboss' new Bigboss Gym Vest. Launched around first week of April, the campaign has set a new
milestone in the history of the Indian digital movement with over 35% engagements across all vertical.
Jokes The mode of participation was through ‘Selfie”. One had to take a 'selfie or photo' wearing a Dollar
Bigboss Gym Vest or any Dollar innerwear, be it in the gym or elsewhere and upload it on Facebook
or any other social media platform with a hash tag #GymKaKing. To support the campaign videos
were uploaded on Youtube .
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PREMIUM INNERWEAR MARKET IN INDIA

Men’s innerwear has evolved from being a basic obligation to a fashionable and
feel good product. Indians of both sexes are now showing rising interest in trying
out new styles of innerwear and spending a substantial amount on premium
brands. The growing demand for branded innerwear has created a potential
market for domestic as well as global brands.

This transformation has brought in a lot of changes. Trendy pattern in pop
colours, signature broad waistbands, cool shades and body friendly fabrics, are
some of the new additions to the innerwear line.

The socio economic dynamics of India is changing at a fast rate. The changed
mindset gives the industry a huge reason to thrive. Moreover growth in e-tailing
has also boosted this segment. The increasing purchasing power of people is
pushing the demand for premium innerwear items in India by 40 % - 50 % per
annum. Manufacturers are launching new brands in their effort to grab a bigger
share in the estimated Rs 40 billion premium innerwear market in India.

Dollar Industries Ltd is going to launch a new premium innerwear product
range, “Force NXT”. Made from rich cotton, this innerwear would be styled with
different motifs, colour patches and symbolic innovations. Colour vibrancy,
unique style and utmost comfort would surely make a statement for any “Force
NXT” user.

Next to apparel, people have started paying attention to accessories after
spending on basic necessities, owing to rising salaries and retail becoming far
more sophisticated. It is because of a surplus disposable income that the

- innerwear category is withessing a boom.

e, Refim oiR MRARFT ISIRT BT FaTaT o & oI HeveM 31T ot Hvgthaas! TAIRTISM (FOAHMA) J 9Rc et Bor) TAIRIgeH (WBHA)
3fR et BIoRt A=gthaodd TAIRTESE  (BHMA) & &R | fedhi-2015 e fman R siqwsiar aw fafemifor dafeal & ahrell 7 ofrr form

TTACIZA B A 3MMh (e A9i) & & T w0 dtet 7 fed - 2015 SgETe & Aid R 8l & 2ot 3R 1S & &1 doft | s
T TN v T FATHAT DY Y B, TET @R Dl SSART AT & forq Ui famam e & a1fes S+ fafter dufeat & & et wepl

e AT BIoRT Hgthaadd TAIRICE AT $fear (FOAHMA) & SIRIST &3, SRIaTel 7 370+ FaTTd TS0l 3 §ar & AR T 37 HUST e
G S U H Y& 3T ST AT 29 IR H IR a1 81 RIS 817 5 70% AT SH1e! & 811 o FTaSS 39 SelT T fART iR Ppue! &1 Fafa
TR & AT Bl Fieaid - 2015 & FaNTd Teid 3RS A 8l & 30 e o1 987 e & §718, TRiRauT 3R Ricls & IR # M &l waw HeMT
AT HiopeT a9 FEfATRM o 7 doiie IR H I a1 I ST QTR Bl 3R ot fImRia o= bl

"ISER SR I A’ H IART T & D PUR & de! S b Tl Il HUS AT AR D UgT 3 q1eR 81 W7 &, 81 Fee! TUrEdm & ok I Pl 31
THHTH ey & WU H XIT 77 YT &l R H PIgsR YA TE1 IR S & HRU FH YBR & A J-T SR ST & S g et H a7 1T M Bt
ST 1 Tof B3 ¢l SHD! q9E Iaei he &l 2l D3I dR PUST B Y ¢S 7 39 $S%¢! DI 7T FH AT 81 A §8 H IS PRGN qWIR H bojared RR
& ST 3THT ¥ <la ISR H 311 32 &1 3rft das (ST o & Rk sfewRie & 9990 2, ot HivieT SR o axel, aer, e 7 oft 39 @us &t
SET &1 X8 81 S A ) T8 Hferel ITR BH AN & SRIHT B & olfeh el H 3! WeedT 80 HRIST O Bl HfeTT SISTIRACH S dTet BloRt
BRI 3 IR 5 off 31 %2 &1 399 forw 75 A=gthaaT gfc ot ormg o <& € Ry Seatte off gt

BRI IUTE I & foTT aieh R, $eR dlds, SMaR aid 3iR Fele lds Skt FeftH S¥cHTer 6t STt 81 Sort Aaex H Jad Siex TRASH & §H1Y S
81 395 +ff 32 e 21 usen FfeT, gawt e oilk =T IRIRFT | T 5 o1 ofer ke &1 #efis g™t Bt 2l

IS (weaving) I §TE &1 8 e & R AT ©d ST AAMeb &1 Ryt eI IR o aad 8l & g BT MU H e 9% 911 9Tl &l §718 &
aretrar +ff S fafRRIT A 9% 9 9T €, S-S (knitting), oRF ST (lace making) Shfeet (felting), T2 SST a1 wIfET (braiding or plaiting)!
AT (warp) I8 & i1 ofaTg & e 5 SRIT & T a1 (weft or filling) 98 & i1 dterE &Y f&em F T 81 I iR a1 @t faftsr adiel 9 TR g
ST T Bl a6 & oreH sEd & FafRd 81 8 5 a3k I @1 5 TR IREWR AT TR 81 9 UT: ] () UR AT ST 21 3RET al ar
3T ST TR 1Y I & 3IR 11 T ST A B AT STl 81 T IR AT & SUART A FATS T 1 e & Sfifeh et fafert gamr oft foma <
Fhl B, S-I R IR, dh-Fg, 3Nl FATS F R aritreier et geadan o TeR &t g8 5 9 fdt o Rfy & a7 € - arer §i8, afim

TS (satin weave) oI feeT (twill)l
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