1) Which country hosted the T20 World Cup, 2007? R Sl :
a) South Africa b) England c) India d) Australia ' ’

2) Who organises the T20 World Cup?
a) ICC b) BCCI c) CA d) ECB

3) Yuvraj Singh hit six sixes in an over in T20 World Cup, 2007. Who was the bowler?
a) Umar Gul b) Younis Khan c) Stuart Board d) AB de Villiers

4) Who was the one player to hit a century in T20 World Cup, 20077
a) Sanath Jayasuriya b) Mathew Hayden c¢) Manish Pandey d) Chris Gayle

5) Who holds the record for the best bowling figures in the T20 World Cup, 20077
a) Brett Lee b) Stuart Board ¢) Shreeshanth d) Mark Gillespie
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| would like to take this opportunity to wish you all a very happy and prosperous Navreh, Ugadi, Gudi
Padwa, Cheti Chand, Baisakhi, Poila Baisakh, Puthandu Vazthukal & Bihu.

The last fiscal has been a conclusive growth year for Dollar Industries Ltd. We render our heartiest thanks
to our business partners - trade associates, retailers and employees for contributing in the steady rise of
our company. The business of winter wear has also escalated resulting in better sales figures.

Going forward from the successful launch of Force NXT, this year we are adding a new range to our

premium brand category. This new collection is a fashionable denim look innerwear in the Force Nxt
range of premium undergarments. We also have the new Missy Chic Casual printed
leggings which will surely become the talk of the town.

As a part of our mission to strengthen our digital presence, we have launched an
e-commerce portal, shopnxt.in exclusively to promote the Force NXT range of products.
Meanwhile, we have revamped our official website under the new hosting name of
www.dollarglobal.in. This clarifies our growth as an Indian company in global
markets.

To conclude, | would like to say that | look forward to the continued commitment of all
members of Dollar family in taking the brand to new heights internationally.

Warm regards,

B Since summer is approaching, we need to be specifically conscious about using our
Inner garments so as to avoid infections and skin rashes. We need to clean our inner
garments regularly to ensure proper hygiene. Lukewarm water and detergent should
be used to wash the garments regularly.

Avoid using darker shade of garments since darker colours are good absorber of heat.

CHAIRMAN'S NOTE

Drink lots of water and eat fruits.

Food intake has to be lighter to avoid indigestion and other health issues.

Carry wet tissues, sunglasses, umbrellas, deodorants and sunscreen to beat the heat.
Wear comfortable and loose clothes.

Avoid street foods as much as you can.

Fit Hai Boss Shower at least twice a day, once before you leave for work and next before you go to bed.

Thanking you,

Sincerely,
*:f;"r}f_}-u-;-.l-__ :
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SNIPPET ON SHOPNXT = Dindayal Gupta

Dollar Industries Ltd. has launched their new e-commerce platform Shopnxt.in, which will exclusively sell their wide DOI'I'AH BIGBOSS

gamut of Force NXT products. ShopNxt's unique gallery showcases an array of ForceNXT products like Force NXT Dollar Industries Ltd. ranks among the top three innerwear manufacturing
Ace Brief, Force NXT Urban Brief, Urban Trunk, Fine Vest, Fine Half Vest, Crew Fine Tee, Rib Brief, Classic Trunk, companies in the country. It has been travelling the growth path because
Rib Trunk, Rib Vest, Derby Vest, Parker Vest, Fashion Tee, Style Brief, Style Trunk, Bold Brief, Active Brief, Modern of its product diversifications.

Trunk, Zebra Brief, Metro Brief, Zebra Trunk and Metro Trunk. There are several existing brands of Dollar and all of them are performing
‘We are happy to announce the launch of our second e-commerce platform www.shopnxt.in after www.dollarshoppe.com. well, but Bigboss is the most popular in the Dollar brand basket. Bigboss
Through these sites, we are reaching out to our customers directly to understand their mindset’ said Mr. Vinod offers a premium range of men’s innerwears including briefs, vests, and

Kumar Gupta, Managing Director, Dollar Industries Ltd. trunks. Apart from offering premium vests and briefs under the brand,
designer vests have also been added to this segment.

The success of Dollar Bigboss range has skyrocketed with the campaigns

amﬁqj- done by our brand ambassador, superstar, Akshay Kumar. The action
M3 38 fareeuy &3 |

hero has proved to be a talisman for the brand in the past years. The

Wﬁﬁqﬁ W: 1 - 91l brand has been catering to the mass audience as a choice which in turn

. . has pushed the sales fi benchmarks.
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affgcii & 3fR ddct JU--3MUH I9T 98 U &l 2l 89 SURID| a2V fdh &9 ST o1 & g a, ST Pl &1 #1a01, 79 iR young male target group. The
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Newspaper clippings

value for money proposition.
The range is also constantly
updated according to global
fashion trends. An all new TVC
for this season with Akshay
Kumar will hit the TV screens
' soon. A campaign surrounding
Seasonal Tips the TVC will be promoted through

Snippet on Shopnxt widespread 360 degree media KW [ | wwwdoliargioball

Shloka vehicles. : o &
Feedback

FEEDBACK

Dollar Industries Ltd.
(AN IS0 9001:2008 CERTIFIED ORGANISATION)

Om Tower | 15th Floor | 32 J. L. Nehru Road | Kolkata - 700 071 | India
Phone: 2288 4064-66 | Fax: (033)2288 4063 | Email: care@dollarglobal.in | www.dollarglobal.in

Manufacturing Facilities Tirupur, Delhi, Ludhiana, Kolkata

Branches Tirupur | Delhi | Jaipur | Patna | Bhagalpur | Ranchi | Indore | Guwahati | Cuttack | Rudrapur | Vadodara | Mumbai | Nagpur | Bangalore
| Hyderabad | Agra | Varanasi | Kanpur | Ludhiana | Rohtak | Raipur
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DOLLAR PHOTO GALLERY
SFICC Cullege presenls Zephr 2016 | Delhi
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FASHIONXTA

Unlike previously when people barely paid much concern to their innerwear brands, the new generation which is fashionable,
seeks comfort as well as brand consciousness and when it comes to all the three key components we cannot speak without
the inclusion of Force NXT. This stylish range of new innerwear is getting the attention it deserves.

The premium men’s innerwear brand,
e x =l N Force NXT, which was launched

NXT some six months back by the lron
Man of Indian Fashion, Mr. Milind
Soman, reflects the new age obsession

with fitness and style. Force NXT is a

combination of fashion and comfort.

The brand offers briefs, trunks and vests

available in 3 categories — FINEZ,
RELAXZ & FLEXZ.

Following the success of this newly
launched brand, a massive advertising
campaign, ‘Fashionxta’, was launched

“\' A b ‘ X ! o B W, Sy i:eaz:r:fmber to cater to the festive

The 'Fashionxta’ campaign featured the new generation male who is the combination of both attitude and style. The fashion
conscious alpha male. The campaign reflected a new era of fashion in the range of innerwear. Since people are spontaneous
these days and adapt to things faster, there could have been nothing better than Fashionxta, which is a forum of innovation. It
is a perfect demonstration of today’s man.

Dollar Express

v forcenxl.com

GO FOR NXT




